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From Brand: Wiley-Blackwell : Approaches to Media Discourse  before purchasing it in order to gage whether or 
not it would be worth my time, and all praised Approaches to Media Discourse: 

This collection brings together in one volume current leading approaches to the study of media discourse.

"A state-of-the-art presentation, invaluable for students and researchers in the growing field of media discourse." 
Roger Fowler, University of East Anglia "This admirable collection of papers by some of the most eminent scholars in 
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the field of media studies combines breadth of coverage with depth of analysis, and programmatic methodological 
statements with detailed empirical studies. It will be an indispensable text in its field for many years to come." 
Andreas H. Jucker, Professor of English Linguistics, Justus Liebig University Giessen "A useful entry point for 
anyone seeking to understand the diverse approaches found under the umbrella of media 'discourse'." Jean Aitchison, 
Professor of Language and Communication, University of Oxford "Leading writers on media discourse introduce their 
theoretical methods and make them work on specific instances from the press, radio and television. Readers can test 
and compare the applicability and relevance of various approaches and adopt them to their own examination of the 
media." Ulrike H. Meinhof, University of Bradford "It would be difficult to dream up a more impressive list of names 
for a collection of papers on media discourse...I started reading with high expectations and was not disappointed... I 
would strongly recommend this book not only to students of media discourse in particular, but to anyone with an 
interest in cultural studies, text and discourse analysis or indeed any aspect of language in action, not excluding visual 
semiotics. It would make an excellent key reader for students in these or related fields." Thomas Bloor, Language 
Studies Unit, Aston UniversityFrom the Back CoverThis collection brings together in one volume current leading 
approaches to the study of media discourse. Its focus is on the media text (spoken, written or visual), but it also 
addresses issues of the production and reception of media discourse. Chapters provide a brief outline of the authors 
approach to media discourse and then demonstrate how the approach works in practice by close analysis of sample 
texts. The applicability of the frameworks is discussed, and guidelines are offered on how to use them.About the 
AuthorAllan Bell is affiliated as a Senior Research Fellow to the Linguistics Programme, Department of English, 
University of Auckland. He is author of The Language of News Media (Blackwell Publishers 1991). He is co-founder 
and editor of the Journal of Sociolinguistics, also published by Blackwell. Peter Garrett is Senior Lecturer in Language 
and Communication Research, University of Wales, Cardiff. He has published articles in many journals and is editor 
of the journal Language Awareness. Peter Garret is the co-editor of Language Awareness in the Classroom (1991). 


